THE AGENCY FLAYBOOK

AUDIENCE INFRASTRUCTURE FOR THE Al ERA

Marketing Has Changed.
Audience Strategy Must Change Too

For the holding companies, media agencies, and audience teams building the next
generation of campaigns —an infrastructure approach to audience strategy that
works across every client and every channel.

HOLDING COMPANIES MEDIA AGENCIES PROGRAMMATIC IDENTITY RESOLUTION

CLEAN ROOMS MARTECH PARTNERS

WHY AUDIENCE INFRASTRUCTURE MATTERS

Every agency feels the same pressure. Media is fragmenting. Audiences are fragmenting. The
platforms meant to unify them are fragmenting too. Rebuilding a fresh audience for every
client, every campaign, and every platform is no longer sustainable.
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Fragmented Marketing Fragmented Audiences Fragmented Platforms
Demand generation, ABM, Every platform rebuilds the Walled gardens and point
programmatic, and consumer customer from scratch, so the solutions optimize in isolation,
campaigns each run on their same buyer appears as a leaving agencies without a
own logic —and rarely share an different person in every consistent view of performance.
audience. system.
NOT ANOTHER DATA PROVIDER
e Al e ABM
® Demand Generation ® Consumer Marketing
One Audience
Foundation _
® Programmatic ® Measurement

Persistent - Al-ready -
Independent

Customer Expansion

can huild on for svery clieant and imprn\ln with svery campaign
canauhgeon terevery cllent, angimpreve with gvery campaign.
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THE AGENCY OPPORTUNITY

& Audience Ownership

Own a persistent audience
strategy for every client instead of
renting a new list for every
campaign.

Where audience infrastructure compounds agency performance.

<, Campaign Fluidity

Move audiences fluidly across
briefs, channels, and flights
without rebuilding from zero.

# Cross-Channel
Activation

Activate one audience consistently

across email, CRM, social, CTV,
programmatic, and clean rooms.
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@] . Audience Intelligence Agency Differentiation
Strategy
Carry intelligence forward so every Layer verified identity, intent, and Bring an infrastructure capability
activation starts smarter than the Al prediction into targeting clients to the table that sets your agency
last. can see and trust. apart in every pitch.
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BUILD ONCE. ACTIVATE EVERYWHERE.
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Audience Audience Audience Activation Measurement Continuous
Infrastructure Intelligence Build Optimization

WHY AGENCIES PARTNER WITH OMI

Infrastructure, intelligence, and independence — backed by scale.

Verified Business
Professionals

145M+

Independent Data
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Partner Al-Ready Foundation

Persistent Audience

v .
Strategy Continuous Improvement

78M + Consumer-Linked Profiles

v Cross-Channel Activation v Marketing Confidence

THE BOTTOM LINE

Campaigns change. Platforms evolve. Agencies
innovate.

Your audience foundation should keep getting smarter.

One audience. Every channel. Continuously improving — across every client your agency serves.
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